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Community for The Commons
Logo Information Form

1. Organizational background/summary and important information.7e// us about
your organization and give us a summary of important facts and history.

Community for The Commons is a newly formed non profit organization located in
Excelsior Minnesota. Our mission statement is - Lake Minnetonka area citizens
dedicated to the long term enhancement and improvement Excelsior’s Commons
for the enjoyment of residents, guests and the surrounding community.

The Excelsior Commons is a historic park dating back to the origins of the
city of Excelsior in the mid 1800°s as a summer vacation retreat. The
Commons is known for the access it provides to Lake Minnetonka, its
sweeping open areas, its woods and hills, its beach, and its recreational
facilities. The 13-acre park includes picnic sites, a playground, two
swimming beaches and bathhouse, tennis courts, a baseball field, a band
shell and docking for public excursion boats that provide lake access for
large group events such as weddings and corporate gatherings. In addition
to traditional park uses, such as picnics and family gatherings, The
Commons is the home to an annual art fair, Fourth of July celebration,
classic car show and other public events. Promoting the history of the park
1s an important element in our park planning.

2. What adjectives or short descriptions would you use to describe your
organization? (e.g. families, meeting needs, making a difference, dynamic, etc.)

What are the words most often used to describe your organization to the general
public?

WORDS AND ADJECTIVES WE HOPE DESCRIBE COMMUNITY FOR THE
COMMONS:

collaborative, historical, recreational, transparent, inclusive, organic growth, unifier,
heritage, historic, roots, preservation, improvement, competent, advocate, custodian,
facilitator

3. What images come to mind when you think of your organization?
Please see photos of The Commons and other images attached in later pages of this
document.

4. What is your primary objective for the logo design or redesign? What prompted
you to contact us at this point in time? [f this is a redesign, provide instruction on
your intentions for the old/current design (e.g. completely new design, or re-fresh
existing logo).

Community for The Commons is a new non profit organization. We would like to have a



Community for The Commons
Logo Information Form

defining logo as we introduce the organization to the public. We would like to use it
on our website, on signs, hats, T-shirts, correspondence, etc.

5. What are you currently using for a logo or mark? Please include a sample, as well
as specific requirements or preferences in terms of a tagline, imagery, and/or
logotype.

No existing logo — we are a newly formed non profit. Sample logos we liked and logos
for similar organization are attached later in this document

6. What impression do you want others to have about your organization when they
see your logo? (e.g. strong, capable, youthful, professional, vibrant, etc.) Who is
your primary target audience?

Impressions: collaborative, transparent, professional, diligent, forward-thinking, trust-
worthy, responsible, respecting history BUT forward looking

Possible Taglines for Logo:

* Preserve. Protect. Enjoy

* Protecting the Past. Embracing the Future
* Protect. Nourish. Inspire.

* Preserving the Spirit of The Commons

* Protecting the Spirit of The Commons

* Enhancing the Spirit of The Commons

* Embracing the Integrity of The Commons

Primary target audience — residents of South Lake Minnetonka area, volunteers and
donors such as private citizens, foundations, government agencies, etc.

7. What colors do you associate with your organization, and what is the
background on their use and/or meaning? (/nclude specific Pantone numbers if
you have them.)

Community for the Commons supports a lakeside, regional park and people who use the
park — therefore, blues (lake) and greens (trees). We are also open to unique colors
that may differentiate our logo from similar organizations.

8. Find examples of logos you like and dislike, and describe what it is about them
that you like or dislike. (These are not to copy from, but to give us a better sense of
what you are looking for, and will usually jump start the process).

Please list them here and attach copies to the email.

See attached files later in the document

9. If you have specific budget or scheduling requirements for this project, please
indicate it here.
Need logo ASAP — one week turnaround — designs due EOD Monday, June 29, 2015
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 Multi-image logos

because they allow us
to convey different
ideas simultaneously

e Themes we could

reflect in the logo might
include:

— Trees/nature

— Water/swimming/beaches
— History/Heritage (arch)

— Sports (ballpark/tennis)



Preferences #2

* Simple, recognizable symbols that represents
Community for The Commons combined with text

e Straightforward text — can be used with or without

tagline

* Impactful in both B/W and color
NATIONAL TheNature®
PARK TRUST Conservancy N

TREASURE FOREVER.
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Bright, Unique Colors that embrace the idea
of growth and blossoming.



Other Logo Concepts

EXCELSIOR

Brawing Company
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EXCELSIOR
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This logo is for our town’s brewery.
The boat with the grain “wake” connects the
Lake Minnetonka lifestyle (lakes and boats)
with the business of brewing beer.



Other Logo Concepts Cont’d
LAKE CALHOUN R .+ Art deco

fonts and
Imagery
* Mark
Herman
has created
Last some really
-G nice local
EXCELSIOR Images in
this style
(see boat
poster to

left)
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THE EXCELSIOR COMMONS
PAST AND PRESENT



The Excelsior Commons

The Excelsior Commons is a historic park dating back to the origins
of the city of Excelsior in the mid 1800’s as a summer vacation
retreat. The Commons is known for the access it provides to

Lake Minnetonka, its sweeping open areas, its woods and hills,

its beach, and its recreational facilities. The 13-acre park includes
picnic sites, a playground, two swimming beaches and

bathhouse, tennis courts, a baseball field, a band shell and
docking for public excursion boats that provide lake access for
large group events such as weddings and corporate gatherings.

In addition to traditional park uses, such as picnics and family
gatherings, The Commons is the home to an annual art fair,
Fourth of July celebration, classic car show and other public events.
Promoting the history of the park is an important element

in our park planning.



Historic Excelsior Commons

Since the mid “
1800’s, The '
Commons has &
provided a crucial %W "\V S -
link between the

community and
the lake. S




ExceI5|or Commons — Gathering Place
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From a baseball game in the early 1900s to the community’s annual 4t of July
Celebration or 10,000 Lakes Concours d’Elegance to simply enjoying an ice
cream cone at Tommy’s Tonka Trolley on a summer evening,
The Commons is the gathering place for the community.




The Commons is a place to:

Build sandcastles,
Experience community,
Reflect,

Observe nature,

Greet your neighbors,
Meet new friends




The Port of Excelsior
is the gateway from
Excelsior’s main street to
Lake Minnetonka and to
The Commons (lakeside
park). The arch is a
familiar landmark.




Minnehaha debuted on Lake Minnetonka in 1906 as an extension of the Twin
Cities' streetcar system. She was scuttled to the bottom of Lake Minnetonka
in 1926 and for more than five decades, the Minnehaha lay forgotten at the
bottom of the Lake. In 1980, a salvage team discovered her and raised her
back to the surface and in 1996, after a complete restoration, the Minnehaha
returned to passenger service and has operated on Lake Minnetonka every
season since.




OTHER LOGOS FROM SIMILAR
ORGANIZATIONS



BALBOA PARK CONSERVANCY
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Flushing Meadows-
“2 Corona Park Conservancy
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LAND CONSERVANCY
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PROMOTING STEWARDSHIP OF STATEN ISLAND'S GREAT OUTDOORS FOR MORE THAN A QUARTER CENTURY

GOLDEN GATE
NATIONAL
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& BUFFALO BAYOU PARTNERSHIP
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FVELYN’S PARK
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19



a u////,/

\
- z -
—
—

Emerald Necklace

CONSERVANCY
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The Forest Park £
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Glacier National Park

CONSERVANCY
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Shaping Downtown Together
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THE DETROIT Riverfront

DetroiT RIVERFRONT CONSERVANCY
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Western Pennsylvania
Conservancy
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MADISON SQUARE
PARK CONSERVANCY

ThS ‘
GREEN
“WAY

Rose Kennedy Greenway.org

DISCOVERYGREEN



PFIEDMONT PARK

CONSERVANCY

RIVERSIDE PARK
CONSERVANCY
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NATIONAL
PARK TRUST

TREASURE FOREVER.




BUSHNELL PARK
FOUNDATION

Preserve « Emjoy « Envision

@ OVERTON PARK

CONSERVANCY

AUSTIN PARKS
FOUNDATION
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FRIENDS OF THE
HIGH LINE

Arborctum Park Conservancy
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National |
Park Foundation.

FRIENDS OF THE
H HIGH LINE

The Forest Park
Conservancy

Protect. | Restore. | Inspire.




BALBOA PARK

CONSERVANCY

KEEPING BALBOA PARK MAGNIFICENT
Leadership - Vision - Stewardship




NATIONAL COUNCIL OF

NON PROFITS

National voice. State IS, cal impact

34



